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Source: Surveys conducted 2005-2015

PEW RESEARCH CENTER



7 7

Source: Surveys conducted 2005-2015

PEW RESEARCH CENTER



8

• 73% of adults use YouTube

• 68% of adults use Facebook

• 35% of adults use Instagram
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How does the technology work?

How can it be used to engage students?

How can we maximize quality and effectiveness?
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• On-campus events

• Important deadlines
• Helps to connect with 
students who may not read 

their email

• Send encouraging messages

Alert students about last-minute 
cancellations or classroom 

changes

Application
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TEXT MESSAGING
Best Practices

1 2 3 4 5
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Create custom newsletters that 
include written content, links, 

and embedded video 

Schedule email alerts for 
important events

Application
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Engagement Data
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EMAIL MARKETING PLATFORMS
Best Practices

1 2 3 4 5
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Offer workshops online to 
accommodate online-only 

students, working students, and 
students with transportation 

challenges. 

Can’t find a time that works for 
everyone to meet in person? 

Meet via a hangout.

Provides an opportunity to meet 
face-to-face with students who 

ordinarily may not come into the 
office. 

Application
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ONLINE HANGOUTS
Best Practices

1 2 3 4 5
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Source: Facebook newsroom website; Statistica
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Facebook Live Video

https://business.facebook.com/mynyit/videos/10154979644148325/


Interview representatives from 
various offices around campus: 

library, academic support 
center, faculty, etc.

Briefly review success strategies 
such as time management, 

organization skills, study tips, etc.

Go live the day of an event to 
show students the set up and to 

broadcast the event.

Application
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LIVE STREAMING 
Best Practices

1 2 3 4 5
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Promote upcoming events. Discuss graduation planning, 
build positive instructor-student 
relationships, and teach students 
how to succeed in their courses. 

Highlight programs of study, job 
outlook, local employers, etc.

Application
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SHORT-TERM CONTENT 

“Stories”
Best Practices

1 2 3 4 5
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